
55  BBeesstt  PPrraaccttiicceess  ffoorr  RReeppuurrppoossiinngg  CCoonntteenntt  ffoorr
BBuussiinneessss

1. CChheecckk  yyoouurr  ttaaggss – When repurposing content, add hashtags to social media posts and

vary the amount. More or fewer can in�uence the results. Tag people or companies who

may be interested in your content or any you name in your post.

2. AAdddd  iimmaaggeess – A picture can stoke curiosity. Nielsen Norman

Group studies indicate online photos should be

informative. People tend to ignore decorative pictures and

favor those with real people. Also, some social posts perform

better with or without photos. Experiment.

3. TTrraacckk  lliinnkkss – Generally, those at the top of an article or newsletter, where people tend to

look �rst, may perform better than ones in the middle or at the end. Also, it depends on the

platform. LinkedIn posts with o�site links might not see as much exposure, so links in the

body of a post there can get fewer impressions than those in a comment.

4. TTeesstt  yyoouurr  hheeaaddlliinneess – If you resend an e-newsletter or recycle a post, try another

headline. If possible, include an emoji. For blog posts, which are sometimes optimized for

search engines, research keywords people search for and questions people ask to tweak
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your headline and help increase your visits or impressions.

5.  EEddiitt – Rewriting your content to improve it can increase the odds people will read it. A

social media algorithm may prefer a well-written post over one with errors. Editing especially

helps blog posts, which can bene�t from more precise keywords and to follow Google

algorithm trends, in-depth, research-based text.

NNeeeedd  hheellpp  rreeppoossttiinngg  oorr  rreeppuurrppoossiinngg  ccoonntteenntt??  AA  ccoonntteenntt
rreeppuurrppoossiinngg  sseerrvviiccee  ccaann  mmaakkee  oovveerr  yyoouurr  bbuussiinneessss  ccoonntteenntt  ttoo
iimmpprroovvee  tthhee  rreessuullttss  aanndd  hheellpp  yyoouu  ggaaiinn  tthhee  rriigghhtt  lleeaaddss..

BOOST YOUR ENGAGEMENT

HHooww  ddoo  yyoouu  rreeppuurrppoossee  yyoouurr  ccoonntteenntt?? Feel free to comment further below.

QQuuootteess

“Rather than waste or eliminate items which you don’t currently use, discover a new way to

improve and enjoy their value.” ~ SSuussaann  CC..  YYoouunngg

“Content repurposing is about getting the maximum return from every single piece of

content you create. Content repurposing can take many forms, and there are lots of

di�erent and creative ways you can repurpose your content, but every content creator must
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BByy  MMiicchheellllee  TTrroouuttmmaann

Michelle Troutman has spent more than a decade crafting attention-getting

newsletters and other content for service providers. She specializes in creating

standout e-newsletters for law �rms and economic development organizations.

Her marketing and business administration background and education enhance

clear and persuasive copy that speaks to the right clients.

Through features in publications like "Attorney at Work" and "Law Fuel," and her

e-newsletter and YouTube channel, she inspires service professionals to create

engaging content. She enjoys helping businesses that sell their expertise reach

their ideal customers.

See all posts by Michelle Troutman

repurpose.” ~ AAmmyy  WWooooddss
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LLeeaavvee  aa  RReeppllyy

You must be logged in to post a comment.
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Privacy Policy

GET MY FREE TEMPLATE

WWoorrkkss  HHaarrdd  ttoo  MMeeeett
GGooaallss  aanndd  DDeeaaddlliinneess

“Michelle’s always very professional in

her approach and works hard to meet

the goals and deadlines of the project.

She’s open to feedback, willing to toss

around ideas, and �exible when it

comes to new directions and priorities

Marketing and Business Developme

Manager, Berman & Simmon
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